
#UsingSocialMedia: 
Helping Clients Find You 
and Keep Coming Back 
November 20, 2015 
College Station, TX 
 
Treye Rice 
tgrice@ag.tamu.edu 
 
 



Image Source: 
 
Mahi Mahi fish by Travis Rice 



AgriLife Extension 
delivers research-based 
educational programs 
and solutions for all 
Texans. 

● experts 
● educators 
● latest technologies & 

best practices 
● not selling something 
● local & trusted 



Connect with AgriLife Extension! 

AgriLifeExtension.tamu.edu 



Who in here uses social media? 
 

What do you use it for? 
 

What are some of the problems, 
issues, questions that you have? 

 
Email me: tgrice@ag.tamu.edu 



Combatting 
Misinformation 



Source:  https://www.cartoonstock.com/directory/r/reliable_sources.asp 



Source:  https://www.cartoonstock.com/directory/r/reliable_sources.asp 



Source:  https://www.cartoonstock.com/directory/r/reliable_sources.asp 



Source:  http://www.cjr.org/behind_the_news/corrections_dont_go_viral.php 

...and 
Corrections 

Don’t Go 
Viral 



Coordinated Use of Social Media 

1. SEO & Social Media 
2. Agency Publishing Process 



 1. SEO & Social Media 



SEO - Search Engine Optimization 



SEO - Search Engine Optimization 



SEO - Search Engine Optimization 

http://extensiononline.tamu.edu/ 



Micro-Moments 
(movie) 

Image and Content Source: 
 
https://www.thinkwithgoogle.com/micromoments/intro.htmle 

“Mobile has forever changed the way we live, and it’s forever changed what we expect of brands. It’s 
fractured the consumer journey into hundreds of real-time, intent-driven micro-moments. Each one is a 
critical opportunity for brands to shape our decisions and preferences.” 

https://www.youtube.com/watch?v=5GvA3aM17QI
agn
Sticky Note
Link to YouTube: https://www.youtube.com/watch?v=5GvA3aM17QI



micro-moments = search AND social  
Image Source: 
 
https://flic.kr/p/atHcjJ  | epSos.de [CC BY 2.0 (http://creativecommons.org/licenses/by/2.0)], via Wikimedia Commons 

https://flic.kr/p/atHcjJ


SEO - Search Engine Optimization 

social signals 

Image Source: 
 
facebook.com 



Communication Outlet 

“being neighborly” 
Image Source: 
 
http://4-hhistorypreservation.com/History/4-H_Promotion/ 



2. Agency Publishing Process 



Image Source:  "Compound interest" by Autopilot - Own work. Licensed under CC BY-SA 3.0 via Wikimedia Commons - 
https://commons.wikimedia.org/wiki/File:Compound_interest.svg#/media/File:Compound_interest.svg 



Image Source:  https://www.google.com/adwords/ 

adwords.google.com 



Year 1 Goals for Agency Social Media 

1. Get more employees connected 
and involved 

2. Better promote Extension 
resources, programs, events, 
specialists 

3. Increase click-throughs and 
engagement from social media to 
agency website & beyond (SEO) 



December 2014 

Image Source:  https://www.flickr.com/photos/zoramite/3993280685 





Publishing Process 

Content Sources 

Weekly To-do List 

Shared 
Google 

Doc 

Create 
images in 

Canva 

Review, 
Edit, 

Approve 

Post to 
Hot 

Topics 

Post to Twitter & 
Facebook using 

Hootsuite 
Post to Pinterest 



Content Sources 

http://today.agrilife.org/ https://www.flickr.com/photos/agrilifetoday 

other agrilife websites, specialist 
blogs, social media accounts… 

neighbors 

http://agrilifeextension.tamu.edu/new https://www.google.com/alerts 



Weekly To-do List 



Shared Google Doc 



Shared Google Doc 



Social Media Images in Canva 

image for hot topics (featured image) and facebook 



Social Media Images in Canva 

image for twitter 



Social Media Images in Canva 

image for pinterest 



Review, Edit & Approve 



Post to Hot Topics 



Schedule Tweet in HootSuite 



Schedule FB Post in HootSuite 



Pin to Pinterest 

http://agrilifeextension.tamu.edu/blog/2015/05/29/flood-cleanup-recovery-
resources/?utm_source=pinterest&utm_medium=social&utm_campaign=2015_may 

Google URL Builder 



Hot Topics 



Twitter 



Twitter 

analytics.twitter.com 



Facebook 



Facebook 



Pinterest 



Overview 

Content Sources 

Weekly To-do List 

Shared 
Google 

Doc 

Create 
images in 

Canva 

Review, 
Edit, 

Approve 

Post to 
Hot 

Topics 

Post to Twitter & 
Facebook using 

Hootsuite 
Post to Pinterest 





Results 2015 vs 2014 



 
Questions or Comments? 

 
 

Treye Rice 
tgrice@ag.tamu.edu 
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